
Questions for Sponsors:

1. What questions or concerns does your company have regarding sponsoring a Professional Cycling team? 

· Open forum that we can talk about what the sponsor’s specific goals are and how they will be achieved

· Align their expectations with their marketing budget
2. What type of marketing partnerships with Sirius Sports will ensure that your client will be satisfied with their investment in a Professional Cycling team?


·  Building and tracking Brand awareness programs

· Launching new products or services through the team

· Assisting with corporate tradeshows or other related events

· Hospitality events at the races for potential clients                                                                                             

· Tracking the value of the impressions per marketing program
3. To maximize the sponsor’s investment what will they be most interested in achieving through a cycling team?

· Winning on race day- based on what level of sponsorship budget

· Reaching new demographics via the team

· Allowing your clients customers to identity their Brand through the team
4. Where are your client’s current marketing efforts lacking and how best can they be improved them through a partnership with Sirius Sports and a Professional cycling team?

· Image, Prestige, Recognition 

· Brand awareness with your customer base

· Building corporate moral

· Being associated with a proven winner 

5. What timeframe and budget is your company targeting for developing a partnership with Sirius Sports?

· Year 2006 and beyond; number of years and budget sponsor wants to commitment 

· Level of Sponsorship: Title, Co-Title, Presenting, Supporting

· Title can be Solo with all media references of the sponsor
6. Can Sirius Sports receive the sponsor’s current marketing collateral to analyze how we can best build programs moving forward?

· Target market next year race schedule with the appropriate marketing material per race, focusing on demographics 

· Work with the sponsors marketing team to establish our message and benchmarks of what we will achieve together

· Educate and train Sirius Sports team riders and management on how we will address the media and fans while representing your brand

· Offer your employees and key clients the opportunity to meet and train with the Pro’s

7. Is your client involved in any corporate sanctioned or sponsored charity events presently or in the past?

· What was their goal and success rate of the campaigns; how can we improve on it 

· Was the campaign relate to a sport team 

· What obstacles, internal issues need to be overcome for management to approved sponsorship of a cycling team
8. We’d like to invite you to experience the excitement and value that cycling offers it’s sponsors for their Brand?

·   Realize the actual demographics and numbers of impressions that will be generated at the races

· Fact find for hospitality events for future races

· Develop a relationship with the riders and Sirius Sports                  management team to gauge our level of commitment

· Ride in the team vehicle and get team gear

















[image: image1.wmf] 


PAGE  
2

_1125913898.doc
[image: image1.png]






