Why Professional Cycling?

Cycling is one of the few professional sports, which fully embraces corporate sponsorship. The Teams name is the Brand of the corporate sponsor and therefore all references are that of its sponsors. Team uniforms and vehicles display the Brand of your corporation over a season, which spans 300 plus days a year. As a result of the athletes and vehicles not being a ‘static” medium they return a higher impression and retention value. Additionally, professional cycling has a broad multicultural appeal that receives worldwide media attention and gives its sponsors a large enthusiastic audience. As a result of cycling being a lifelong activity, which appeals to children, families and adults, it reaches a broad audience that goes beyond traditional demographics.  

Professional cycling offers its sponsors the opportunity to promote both their brand and service in one of the largest spectator sports in the world. Over 55 million people attend professional cycling events worldwide. The US has two events in Philadelphia and San Francisco, which draw over 750,000 spectators each year.  Sponsors receive more than 185 thousand dollars of impression value per event*. These are only two, of twelve or so major events held annually in the US, which receives over 1.9 million in impression value alone not to mention the other 80 plus events the Team competes in. The rapid growth of the sport, including Lance Armstrong’s success in The Tour de France have made Professional Cycling a very cost effective marketing and advertising medium for your Brand, Major corporations continue to find the appeal of professional cyclists as a spokesperson as evidenced by Lance’s personal 12 million dollar deal with Subaru’s for their current television campaign.

The Team and its Future

The Sirius Sports program is in its second year as a professional team after being the most dominant amateur program in the US for 5 yeas. The team has a ten-year business model in which the organization plans to compete in the Tour de France in 2010**. The team has methodically been building both a top-notch organization and world-class athletes. After a season in which the team has had worldwide success with a program that boasts the youngest average age professional team in North America, sponsors have the ability to grow with an organization that will return large marketing and promotions appeal. Our athletes create a human identity for your Brand, allowing your customers to have a personal relationship in the success of your company.
Increased Media Exposure to Your Target Audience


The largest demographic in the professional cycling fan base is affluent, upscale and well educated with a medium household income of over $80,000, a medium age of 38 and a college graduate profile of 91%* Competitive cycling has everything it needs for sporting drama and subsequent mass media appeal speed, danger, and superhuman athleticism, therefore it has the ability to reach your desired audience. Several other major professional cycling events are held in these cities, including New York City, Boston Los Angles Atlanta, Denver, Chicago, Miami, Minneapolis, San Francisco and Vancouver. These events receive significant broadcast media coverage on ABC, CBS, ESPN, and the Outdoor Life Network. 
Our Team Is More than A Vehicle for Media Exposure

We have an international squad of athletes competing in mostly North American events that receive extensive national and local print and broadcast media exposure Team members can be made an integral part of your company’s marketing strategy. They can be utilized to promote your branded products and services on a one to one basis. The distribution of corporate information, posters and samples, during events and travel impacts customers on a personal “grass roots”, fans cherish their moment with the Pro.  
Our athletes can be used for product demos, trade shows and presentations with potential clients. The team also offers a business building opportunity at major events in which your company employees and potential customers can experience first hand the breath taking speeds in the support caravan that follows the race. Also, the events offer hosting opportunities for your clients at high traffic points throughout the racecourses. The team can also become involved in corporate charity functions and humanitarian causes. The impact on employees associated with a Professional team that gets results, will definitely build moral and camaraderie within in your organization. This in turn can be used as a customer and employee benefit as ways to differentiate your organization from your competitors. 

Promoting your brand

The Team’s title and co-sponsor become The Team’s name, thus any reference to The Team is a direct reference to the sponsors Brand. Team uniforms prominently display those brands, along with all vehicles and promotional items such as tee shirts, hats, socks, posters, trading cards and other such items. The Brand reference with the media becomes an integral part of the identification of The Team by its loyal fans. Those fans will be cheering your Brand at numerous events throughout North America and Europe, identifying with your brand in a positive manner. Cycling offers it fans a healthy, environmentally sound and technologically innovative sport that is result driven.
Maximum Media Exposure insured

 In order to maximize your company’s exposure and return on investment The Team will be accompanied to all major events by a Marketing and Media Director. This will ensure The Team will maximize it ability to receive publicity and prominence at all these venues. To ensure a fan base, Sirius Sports will promote and manage a world class website that will be updated regularly to keep its fans in touch with The Team’s progress. Your Brands visibility will spread through sales of team gear and other related items through e-commerce and event sales. Sponsors will have access to the demographic information captured on both sites. Sirius Sports appreciates the opportunity to discuss a Branded Program with your company that will work in conjunction with your marketing budget and sales goals. 

Sirius Sports Inc

Sirius Sports is a LLC whose sole purpose is to promote its sponsors’ brand, product or services via the highly visible sport of professional cycling. Our professional cyclists will be rolling billboards on an International Tour representing your organization. Your corporate brand will be impact thousands of people daily, better than a billboard our athletes become a well-informed, mobile branding department. Highly visible brand such as, United Postal Service, Saturn, , T-Mobile, CSC Online, 7-Up, Motorola, Ralph Lauren and Yahoo have all seen the very cost effective and positive results that sponsoring a professional cycling has to offer. Whatever, your target market is, Sirius Sports looks forward to discussing how we can help give your Brand a personal feel.
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